and British Columbia (BC). The least-squares linear association between percentage ofpacks of 25 (out of all packs sold) and the self-reports of 25 (out of all reports of 25 and 20) was examined. (This self-report index was used to focus on reports in the 20-25 "pack" range.) Assuming the market share for 25s in the US was 0.0 in the late 1970s, the US was treated as another region.
Results
The number 25 is rarely used by US smokers, yet it is the second most common number for Canadian smokers. The difference in proportions (.172, 95% CL: .163, .182) is substantial (see Figure 1) .
In North America, as self-reports of 25s increase, the siles of 25s increase (r(5) = .975, 95% CL: .78, .99) (see Figure 2) . Within Canada alone, there is still a strong association (r(4) = .989, 95% CL: .85, .99).
Discussion
Self-report Issues Self-reports of daily smoking rates are crucial tools for many who study cigarette smoking. As the cigarette market for packs of 25s grows in the US, self-reported smoking rates should change systematically. Some future trends in smoking rates (as seen on routine surveys of smoking habits) may be due more to the artifact of a new digit biasing the system, than to true changes in smoking rates.
Often a "pack" of cigarettes has been a key cut-offpoint in studies of smoking. More and more, one pack of cigarettes might contain 25 per cent more cigarettes than another pack ofcigarettes. Researchers should be encouraged again9 to ask smokers for the number of cigarettes smoked each day, rather than for a response on some rating scale of cigarette intake; and they should ask whether the smoker usually buys packs of 20 or 25, to be able in the future to test if pack size is associated with disease risk.
Behavioral Issues
Are there pressures to smoke them, if you have them? The increased availability of 25s may promote heavier smoking (i.e., greater exposure to toxins). However, if 25s reduce the number of 30 or 40 per day smokers, they may have net public health benefits. A look at the relationship between market share and mean self-reported daily intake in 
